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‘The’e IS @ garden in
Marrakesn, for which
feel a real passion. ,

Yves Saint Laurent



- " PRESTIGIA IN FIGURES:
; '. I: . e | Urbal"l pmJECtS that are located In unique aress
|' { ik such as forests, garders, beaches and golfs...
I* A

p 25 500 .
RESTIGIA
. 1100000

C QEATO Q O 2 8 000 Delivered units

= more than ever the expert In luxuny real estate and a proven leader Incresting High quality and unique Iking spaces. Frestigla 1 8 0 0 Un I-ts : i
uuuuu orstruction

shapes large -=cale programs in the Kingdom's main ciies. Frestigia Is priding Hself onits ability to create high-end Iving spaces
witha keen eye for proximity, quality, comfort, lesure and safety.

DpEI’EtiDﬂE| gﬂlfs designed by the famous

designers Colin Mormtgomerle and Tony Jacklin

Operational football academies

by the Parls Salrmt Germain Academy

PRESTIGIA PROGRAMS ALSO INCLUDE:

» Oparationa Melghborhood shopping Certers

= Partnership with Schooks such as : operational ones [Essec] and being developed
[Groupe Atlas & Groupe Taa).

= Restaurants, Club House and SPAs that are maraged by famous experts




MARRAKESH

IN NUMBERS

THE CITY

Farrakesh, the touristic capital dty of Morooco isone of the most brant dtiesin Africa.

It bacame the best domestic destination for ligh end short wacations and week-ends all year long.
The city Is also known for attracting towrsts from all over the word on a year-round basks and
has shown a substantial diversification with the arrival of more Anglo-Saxon, Fussian and Chiness
wisitors.

; Merrakesh is the
Population of Marmakesh

L] th
&M& 928850.. BHa 2, largest

s a4 /' korooco's economy has shouin
m Mumber of houssholds I an average groiwth of
21 7, 245 [2014] l I 4% overthe last dacada

Marrakiesh offers & wide range of diversifed expenences and sholls a steady occupancy rate of
A% to &0% all year long.

ST corfirms the tourstic wellbsng of the city with a 20% increase of cvarmight stays at the end
of Iy,

Farrakiesh is tha most visitad moroccan city
{200

a5y revenes 23 %

On the owerall overnight stays,
Mamrshesh registesd positive resuits of

~
s 12 % |I| +b%



THE CATCHMENT

3 Million expected AREA
visitors per year

THE LOCATION

karrakesh Village Benefits from a unique location. The Mohammed Y sqenuea is the most eegant
avenue af the ity and s vany stratagic since it & close to both the wbrant certer of the dty and
thie axi= to Atlas mountars and natura,

This avenue has seen the substantial devalopment of residential complexes ard Iu=ury hotels
aasily accesstle from all parts of the City, Mamakesh Village = part of: Marrakesh Golf Cihy.
This real estate program is ldeally lecated inthe beart of this high-ard residantial arsa. ttis veny
close to the mainareas and districts of the city.

This Area i hast known for attracting local corsumars whose spandngs have sigrificantly rased
inthe past few ysars.

The ey figures are the result of & crossed analysls
based on the population catchment area and its
rEevenues.

it shows a total reach of 1 milion locals and 45
million tourists Er year.

The pimany areaindudes a big part of L 'Hivemage
SGnéle ard Mechouar-Kasbah neighbortioods snd
hotels and restaurants area along The Mohammed
W1 averue al the way tothe city's main train station.

Farrakesh Golf City is:

‘ 2500
LxEufious EFEI'IJTIE'ITE and wilas

18 holes

golf course, Colin Montgomerie
Cesigned

The secondary area  includes  the  main
nelghtorhoods of Marrakesh, 25 weall as the historc
districts : Manara, Sidi Yousssf Ben Al the Medina,
Guéliz,  Annakhil ...

Last comes the tertlary area that includes the rest
of Marrakesh.

VISITORS By
ZONE

PRIMARY AREA o0 mn

1000 00O ..o

. SECONDARY AREA + is znm

B30 000 .-

TERTIARY AREA = & xns

115 00O .o
source -+ 1000 000

HICP, Tourism observaton, Shis tourists

Mumerous other ongoing projects ncuding
Marmakesh 'nﬂIIEIE.E

a Business center
and a luxury hotel




Marrakesh Village = designed as a great ramily destination and a perfect gataway to a uniqua, redasing and
zodal experience. [t will ofter a dversined shopping and tood offer that caters to all needs.

Marrake=h Village = a green. shaded and enjouable ssmi open-ar mall, punciuated by iountains and resting | | . .* Fa's 3
4 | - i T — 2=l o
dreas in a shape that celebrates the marvel of Arab-Andalusian architecture and way of lira. 1 '::-'C?&.: .:._.'Z'ﬁi",. I-"-“:: -l:._:- ﬁ* ,4"'#-": :‘}k\
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12 000 m®

of retail space along a 200 meters
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beautifully designed semi open-air and N -
naturally shaded shopping avenue. B
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MARRAK
VILLAGE
N THE SPR

rarrakech village = aiming to be tha ultimate urban escape of MMmrakiech. It = an inviting place. designed as a village of
world-class brands. unique boutiques, concept stores and culinany craft.

rarrakech Village = a human-=lzed area that imdtes both Marrabesh locals and visitors to shop and go oot in a dirrerert
set aof mind. An enjouable. riendly and sate space that s part of Marmakesh Golt City but can also skand on its own
afferirg the luxuny lirestyle of a private community with all the coreenience and proimity o the city canter.

Marrakech WMllage is the perfect family destination, made for a unique, relaxing and social experence. It s the parfect ;
combination of a small town feel and a big dty offer. '
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THE OVERVIEW

THE STRENGHTS:

= Oistinctive offer = Convenience
= Great location = Family oriartated destination
= Safe atmosphera

SERVICES DISPONIBLES:

k E=calators H SupEmarket
[ . Rl e

—
®  Cormedon Win ‘= Charging tables

o Information desk T Pharmacy
ﬁ Sitoras 15’;!: Strollers

(| JsN— W o /AT

*
P Farking Facilities G" Wheeichair serices




Marrakech Village will offer severaloptions to suit everyone, from
casual to fine dining, and from family-friendly and affordable
places to celebratory treat spots both day and night. The
main alley will offer a wide range of dining options, both indoor
and outdoor, punctuated by wvarious businesses for a unique
Bxperience.

Marrakech Village is the perfect place to escape from city rush,
discover new horizons, enjoy new flavors, explore new tasty
sensations and indulge oneself the right way.
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A LA

Wwith more than &0 international and local brands, flagship
stores, and unigue concept stores, Marrakech Village is
meant to be the perfect urban escape for the ones who like
to shop in a unique atmosphere.

A perfect place to stroll through beautiful Arab-Andalusian

semi open-air alleys and shop at fne stores partitioned
by service shops, various convenience businesses and a
diversihied range of products for all occasions.
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APLACE 1O

Marrakech Village is bringing a different shopping experience inaplace that
is both close to the city heart and 1o people’s heart. It is a place that brings
people together around an enjoyable ervironment such as the fountain
Flaza, or the many wellness oriented areas.

Marethanjust anelegant atmosphere, MarrakechVilageoffersa wide range
of complimentary services and a unique opportunity to lve unexpected
Experiences.




._.fﬂ
[

388
7

'

NS
S\

-

-

-




MARRA

KECH VILLAGE ' e,

--I- —

! | 1 I3 11 ] "‘{# L i Il

- 7 Sirinnitl : 53 H  Emm i i
]| Ji | & i I I i : H'HHH initsssis L tHifE [
m--.ﬂ r""'I -II'E‘!EIIS lﬂlmu-umnﬁu 5-E|n| e

Flatel = Ty @tel el | EE [T n..-'.'-.-_'\.rl:i'ri.[-l b (] == [ Tot ey Jesiaien ] P AV P S 1T L 1.3 {0 1. S £ 1.1 P [T
L - _,__ ey ——— ks T e e ol it ——————] s 2 " S il




L)

Q

MARKE [ING OF MA

=S HGIA HANDS

VILLAGE [0

RRAK

AMS MOROCCO:

AMS Morocco |s a multideciplinany company that provides a proven resil estate
expertise through an end-to-end approach, that covers every stage of projects
from corsdtancy, valorzation strategies, to sales, leasing and management
=anvices to resldential, office and retall properties allke.

AMS Morocoo Is a8 jolmt-werture betiveen plonesr French Shopping Center
Company [SCC) and Aswag Managemert and Services Abu Dhakd, belonging to
H.H. Ehelkh Mohammed Bin Suroor Al Mabgan and HE. Nassar Al Mowials. kiith
over half a cermturny of know-hol and a team of 500 experts, AMS and SCC nouw
offer a combined portfolio of more than BO rea estate projects totaling < milllon
=sqm of floor space and nearly 10000 |lea=es In Europe and the MEWNA region
Iretall, offices and residartiall.

lith the recently obtained CFC status, AMS Morocco s the Group's reglonal hub
that Is comissioned to a==ist rmeestors In Africa using Its cumulated 50 years'
experence within the retall sector. it hes built a strong netiwork across Europe
and the entire Middle East reglon, strengthened by a perfect local bnowledge of
market practice and trends.

The company ams to dewelop Impeccably plarned and managed shopping
destinations that offer a state-of-the-art customer experience with a clear
focus on saustEinability and long term financial growth.






